Video Killed the Radio Star
When MTV chose to broadcast the Buggles' 1979 hit song "Video Killed the Radio Star" as their first music video when the station went live in 1981, they seemed to be sending themselves up and giving a bit of credence to the concern of many at the time over the installation of a strictly music TV station. Interestingly, the same fuss had been made some 30 years prior, when television truly co-opted the radio star for its own -moving Molly Goldberg and her popular situational comedy cast from their radio broadcast to a visual version shown on CBS. This spawned numerous shows in its likeness -and continues today with what we know to be a sitcom. As with those first sitcoms, MTV became an overnight hit and paved the way for a number of similar TV stations and a host of new original programming centered on the MTV generation. Fast-forward another 30-some years and the Buggles' tune remains fairly apt -this time the lyrics might go "Netflix killed the television star" inciting similar concerns about a particular media's impending demise. Where Radio undoubtedly survived the advent of TV and MTV, today's media delivery landscape is changing way more drastically and rapidly than ever before, and cable companies and content producers are engaged in an active battle over this new terrain. And now where does that leave TV?
Beyond the Box; Cord Cutters, Untethered Masses, and the like… Bundling and selling content to subscribers (typically households) has been around in some fashion since the first cable companies sprang up in the early 1950s. And either via cable or satellite, American households have been moderately steady monthly subscribers (sustaining an average of 50% or more of reporting U.S. households) through the years with only a marked decline noted within the last decade. Bundling commonly entailed companies like Comcast, Cox Communications, or TimeWarner approaching content producers (studios) and gathering a variety of their original programming, which they then packaged into multiple-channel selections and offer with a host of other programs for a monthly fee. Now, streaming technology has significantly changed this landscape. For almost a century, families could be counted on to gather around their radios and televisions at home to enjoy evening programming, be it radio and then cable, satellite, or local TV broadcast -but today's technology (DVRs, video-on-demand, etc.) has increasingly enabled them to control their consumption, catch up on a show when they have time, or binge-watch an entire series in one go. Further still, streaming media enables viewers to untether themselves altogether from traditional cable, cut the cord on box TV, and co-opt visual real estate on their computers, tablets, phones, and other personal media devices. Services like Netflix, Hulu, Vimeo, and Youtube have made it entirely possible for consumers to constantly curate their own content -anytime, anywhere. In a bid to retain current viewers, lure new subscribers, and ensure some purchase in the market, producers and cable companies alike have invested heavily in creating highly produced original programming. 
Maybe Netflix has [actually] Revived the TV Star…
I have mentioned in previous articles that free streaming sites and subscription services like Netflix, Amazon Prime, Hulu, Snag, Vudu, Crackle, and now HBOGO, HBO Now, Showtime Anytime, Starz Play, Verizon's FiOS, and Dish's Sling TV can prove helpful resources. But they do not offer everything. Students and faculty are letting us know that they are not finding all the materials they need for their classes on these sites. They experience best success when they use them in tandem with the Library's media collection. As assigned viewing continues to increase, so does the importance of our locally curated collection of media materials. This absolutely includes TV. Maybe not TV as we have understood it to be, but certainly the programs lending themselves to the renascent golden age of TV we are experiencing today through the original programming being produced by Netflix, HBO, Showtime, AMC, FX, and IFC alongside traditional networks like ABC, NBC, and CBS. Our media collections currently include classic and essential TV shows from most every decade since Molly Goldberg shouted "Yoohoo" from her kitchen window. Undoubtedly, these collections reflect an ever-increasing roster of shows produced by cable networks like HBO and Showtime or online video outlets like Netflix. TV continues to resonate in the curriculum. Classes once dedicated to analyzing and deconstructing episodes of M*A*S*H, All in the Family, Seinfeld, and The Simpsons moved on to The Wire, Sex and the City, The Sopranos, and Breaking Bad and have now arrived at Girls, Game of Thrones, Empire, and Mad Men. Now more than ever, careful curation of our TV show collections must continue as the landscape continues to grow and change. As Don Draper from Mad Men recently asserted in the final season -"This is the beginning of something, not the end."
